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» RTS & CUI.TURAI.

LlFESTYl.E » pa
= purture young artistic talent (& FE & 1§ A A1)

idols'yshowsmusictydancey ‘
hobbiesiJreadingOfilmy ‘
= provide a platform for creative expression (2Bl 2R ENTE)
= cultivate a passion for the arts (15 & ¥ Z21i7RIEIE)
= foster creativity and imagination (322 8liS 188 1)
= develop artistic skills through hands-on practice (BB E EIE BB 19)
= gain confidence through artistic achievements (3B:B 21T RETIBE)

—+— .

= inspire the next generation of artists (E12& N —CE£1x)

= explore diverse forms of visual art (I 2L EHREEMTH )

= capture unforgettable moments through photography
(GRIBEF T SH )
= discover the joy of pottery making (52 52 H/ERV L)

= express emotions through colours and shapes (B8 & ¥ B AREKZB )
= learn from experienced artists and instructors
(MR EE ENET XK EEEMER)
= participate in interactive art workshops (£l G E1Z:1i7 T {E3h)
= organise outdoor sketching activities (Z2 4t = INE 4 5E &)
= host themed photography competitions (22 F B iR LEE)

= collaborate on large-scale art projects (5 {FSe i A B £ filg HZR)
= create a supportive and inspiring community (2 17 5 183 15 B BT EE p0 ¢ B¥)
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= share creative ideas with fellow art lovers (A2 ii B {f & N ZBIE1E%)

—

= showcase members’ artwork in exhibitions ((E EE T E~Z E1EM)

= human creativity and originality (A f8RVEI%E B[R Bl 14)

= challenge traditional and modern notions of artistry
(DB E AR EBR AN BN R)

= enrich / undermine the spirit of creative expression
(2 E/HISEEIRFRENIBE)

= evaluate works based on artistic merit (1R 1E 2 0B & 1E GR)

= recognise the role of human creativity (72 0] A 28807E T EEH)

= a new form of digital consumer culture (— & HIEFHEX1E)

= an integral part of modern lifestyle G455 X P A ERI—E )

/

= influencer-driven behaviour (A 4341 52 &H1T5)

= impulse buying triggered by social media content
(HHERERABR S| B EIHEE)

= atrend that reflects changing consumer habits
(RBUHE = BB —TEiEs)

= a modern digital marketplace (8 &N1{EM5)

= the influence of online reviews and recommendations
(AR LR BEEEN T E )

= a shift from traditional retail to social platforms
(EERZBEEOCRFENEE)

= a lifestyle centred around online interaction
(LR EEER/FONEFH )

= to cater to the fast-paced lifestyle of urban residents
GiEemmERRMZNEFTH)

= a reflection of evolving consumer lifestyles
(REAEREERYEEEE T IV)

* an innovative business model for modern city life

(BRI EENEIF B FEED)
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singers (A F) (digital) artists / artistes (E2 A /Z1i72)
rappers (FRIEIRF) content creators (A A BI1EE)

songwriters (fEFA) bloggers on social media (fL X FEENZ 1B X)
actors / actresses (EE) YouTubers / livestreamers (YouTuber/ B 1&3)
movie stars (EFHRE) (online) influencers (4941)

film directors (EBE&EH) Key Opinion Leaders (KOLs) (B8 &= = 2B 1H)

music producers (BZEEAN) Key Opinion Consumer (KOCs) (BB R HERE)
dancers/choreographers ($%/#%%%) programme hosts (E1 B £ A)

film / book reviewers (825F&=5F.A)  movie / novel recap creators (B52//\sR BZzR A

=z
= 44

R&B (Rhythm and Blues) (81 Z=E£77) Hip Hop (1

Iy
Jazz (B3 1 %%) Pop Music (717 & £%)
Cantonese Pop Music (Cantopop) (27%) Korean Pop Music (K-pop) (3277t)
Rock Music (&5 = %) Classical Music (& 225 £%)
Electronic Dance Music (EDM) (EE) Rap Music (5518 = &%)

AN
71N

fi

N

(8|
Independent Music (Indie) (BIZZ %)  Folk Music (FR:& S %)

ot
Country Music (4047 & £2) Reggae (5 58 & &%)

ballet (EE £§) modern dance (R{£§)
contemporary dance (&1 £) jazz dance (85 L+ %8)

hip-hop dance (IEG£E) breakdance / breaking (B2 EE %)
locking (S5 £E) popping (HtH %)

latin dance (}1I ] £) salsa (TE®12%E)

tango (R X 58) cha-cha (1515%%)

rumba (fREE%E) waltz (ZER%)

ballroom dance (12248 / RX:EEE) folk dance (FCT&ERS)

tap dance (P55 £8) street dance (5£8)
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Live Entertainment

street performances (A7 EE3% &)

dance performances ($E853%)8)
stand-up comedy shows (B0 ZBIFRE)
circus performances (558 %E)

variety shows (AR &1 H)

fashion shows (%)

art exhibitions (211 &)

fireworks displays (f2163%8)

street dance battles (51 E2£17R)

live band performances (3735 44X & 1)

=z
%E%E)

orchestral concerts (25
magic shows (BEfii %)
talent shows (4 23 5)
talent competitions (4 £LEE)
cultural festivals (S {E&f)

gallery shows (EEH/EE)

live DJ performances (3735 DJ 3X3&)

open-mic performances (B & 3R E)

light and multimedia shows ({& ¢ EAZZ EESFRIE) - A Symphony of Lights (472K &..1)

comedy (Z &)

drama (BI1BF)

horror (1 7)

adventure (B2 F)

fantasy (ZF4JF)

mystery (5ER)

animation / animated films (B F)
historical films (FE5E F)

musical films (F#£E5 /| ER)

Movie Genres

romance (B15F)

thriller (B3R R)

action (E17ER)

science fiction / sci-fi (R1£] R)
crime (JB3ER)

documentary (AC#EF)

family films (X EEE )

war films (Bt /)

adult films (AL A EF)
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*.Quick Structure x Exam Focuss

25Q1: You work at the 852 Teen Art Club in Hong Kong. The club has asked you to write an
information leaflet promoting the club. Below is the first page of the leaflet. Write the second
page of the leaflet using the three headings below. The first one has been provided for you.

e QOur background
e A club member's most memorable experience
e Our future activities

- APl

SO |

852 Teen Art Club

.

Join us!
Email: 852artclub@art.hk

T o e g

o
LR
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® Expression Formula x Exam Focus®

2024 Set 8.3
Part A Group Interaction
This article appeared on a business news website:

Shopping on Social Media

What is it?

Shopping on social media allows users to directly buy products
through platforms like Instagram and Facebook. It’s done via
specialised posts with links to product pages. Some social
media platforms allow you to set up shop pages which give you
access to all the e-commerce tools you need to sell on the
platform.

In Hong Kong, the average user spends more than two hours a e
day on social media. This makes social media platforms the &

ideal place for businesses to find customers, engage with them, "
and let them buy all in one space.
Do shoppers like it? e B e BES

Maybe not! For starters, just 41% of social media users feel
comfortable buying products directly on social apps, and only
37% trust platforms with their credit card information. And @
when it comes to the products sold directly on social platforms,

just 21% of social media users view them as high quality.

here are groups you might like

What'’s stopping shoppers?

By far, the biggest concern of consumers is that companies selling products directly on social media aren’t
real or could be scamming customers. As mentioned above, suspicions regarding the quality of the product
and sharing card information with social platforms also play a huge role. If you are planning to start a shop
on social media platforms, keep this in mind!

Your group is doing a project on shopping on social media. You are meeting to discuss this.
You may want to talk about:

- the benefits of shopping on social media

- the benefits of selling on social media

- how shopping through social media may affect traditional businesses
- anything else you think is important
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Part B: Individual Response

1. How much time do you spend on social media?

2. Do you buy things on social media?

3. Do you trust shops on social media?

4. Do you think you will buy more through social media in the future?
5. Have you had any bad experiences shopping on social media?

6. Do online reviews help you decide whether to buy something?

7. Will shopping through social media become the norm?

8. Should selling on social media be more regulated?
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